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Abstract

Research on the relationship between religion and the media has expanded in
the past decade with many new directions, one of which is the investigation of
the creators of religious media content, more precisely the exploration of their
different role perceptions, commitment, motivations and goals. Religious con-
tent creators are authors of content appearing on various media platforms.
This study presents the research we conducted among Hungarian religious
content creators between 2019-2021. The purpose of our study is to develop
a well-founded role typology, based on the defining features and modes of
operation of each role type.
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